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Canadians (under 40)

key message

Travel Canada authentically and share 
inclusive stories; your digital voice 
shapes the future

Channels

Instagram

TikTok

YouTube

Curated influencer trips

Podcasts & blogs

Community and festival 

activations

Canadians (over 40)

key message

Safeguard Canada’s heritage and 
natural wonders; local trips power  
jobs and community pride

Channels

Local newspapers  

and radio

Facebook groups

Town-hall forums

partnerships with  

heritage organizations

direct mail

Investors

key message

Tourism delivers resilient,  
high-return opportunities backed  
by 3.8 % GDP growth 

Channels

Investment briefs

industry summits

real-estate expos

private-equity  

roundtables

financial media

Tourism Associations / DMOs

key message

A unified narrative fuels jobs, guest  
delight and sustainable growth 

Channels

Member portals  

and newsletters

sector roundtables

webinars

national  

tourism summits

government briefings

Large Tourism Businesses

key message

Collective voice and data-driven 
advocacy lead Canada’s tourism 
renaissance

Channels

Investment decks

trade publications

C-suite forums

national  

tourism summits

Tourism SMEs

key message

Your local impact, globally  
celebrated; every job strengthens 
Canada

Channels

Chamber events

trade shows

email newsletters

peer networks

targeted digital ads

Local Government

key message

Tourism is a catalyst for prosperity: 

protect small-business jobs and fund 

public amenities 

Channels

Council briefings

municipal  

strategy docs

local press

community engagement 

sessions

Federal Government

key message

Anchor on national impact:  
tourism drives new export wealth, 
strengthening Canada’s trade balance 
while empowering and uniting  
every riding with sustainable urban  
and rural jobs.

Channels

Parliamentary 

committees

policy briefings

ministerial meetings

budget submissions

op-eds in policy outlets


